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Meeting Objectives

1. Intro to Al market research and Advanced Symbolics
2. Discuss research methodology and data collection

3. ldentify perceptions around Canadlan IP based on -
e Industry T -
« Demographic characterlstlcs S
. Geographlc reglon | |

4. ldentify how perceptlons around Canadlan IP have L
changed over tlme - ST
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The Problem

Randomized, Controlled Samples = —_— ~ Big Datasets
~ Customized questions — - - Near Real Time
Low participation ~ No representative samples
Expensive = = o S Vanlty Metrics -
Time + Resource Intensive Traditional Social Listening | I
e T Research 1.0

The Solution -

Polly: Social Llstenlng 2 O

Combines statistical rigour of representatives samples with big data




How i1t Works

Samplers Classifiers

tee
000 H Data Lake Data Output - Statistics "
000 e TR

SMS 1 SMS 1 SMS 1

Demographic | Engagement | Disagres | Undecl

T .. SMS 2 SMS 2 SMS 2 | e
. . ra|n|ng .| FE R e e e |-
Topics and Articles : sMS3  sMS3  sws3 - - | CEECIECIEEEER
- . - - | e oo [ Twew [ Taew | soen |
- [ >6s | mems | 20am | saaw | dsaie |
Py / SMS = Short Social Message - : - - -

TR i L o - N - - - -
R - - - - - - - - - - - -
Pt s cpoitions - - - -

=l -0
—=|=
i [ Upa artictan - - . ~ - N -
= - - - - . - - - - - -
—— | —— [ | c T - - ) . - . - ) - . . - -
—_—— | - - - - - - -
=y | == ) . . . - - ) - .
- - - - - - - -
- - - - - - - -
- - - - - - - - - -
- - - - - -
- -
- -
- - - - -
- . .
- - - - - - - -
- - - -
- - - - - -
- - - - - - - -
. e - - - - - - - - . -
- - - - - - - - - - - - e
- . - - - - T . - - . -
- - - - 2T e e - -
- - - - - - - - - -
- - - - - 2 e * . - - 4
- - - - - -
- - - - - s T ° . - -
- - - - - - e ® a - - -
- . - - . L., e - .- -
- - - - - - - e Lot = - . - - . - -



AAAAAA L AL AL LA ]

Results
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Canadian Intellectual Property Office &

cipo.ic.gc.ca
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Definitions

Engagement: Number of Canadlans
discussing IP

Positive: Number of Canadian's'Who |
feel positive towards the natlon sIP.
framework -

Negative: Number of Canadlans vvho
have a negative stance toward the '
natlon S IP framework ~

_Neutr-al Number of Canadlans that
.- are undecrded on Canadas IP.
B -framework

_ Sample 260 200 Canadrans betvveen
: {January 2018 March 2019
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IP engagement by Industry

All —_ 21600

Professional Scientific.. —

Retail Trade —_ 3,400

4,600

Wholesale Trade — 3,100
Accommodation/Food — 1,900
Healthcare and Social Assistance 1,800
. Administrative and Support 1,500
) .g Educational Services — 1,500
: § Manufacturing 1,400
'8 Finance and Insurance —1 1,400
7 Unclassified — = 900
O Transportation 700
<Z[ Information and Cultural 600

Construction — 500
Public Administration 500
Arts, Entertainment, Recreation — 400
Agriculture, Forestry... — 200
Mining 100
Utilities 0

.

- T Management of companies —©

: I
. 0
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10,000 15,000
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Concerns by Industry

Industry Topics Discussed o

- Professional Scientific Services » Protecting IP due to Political interest
* Patents
o Ethics of IP utilization

Retail Trade * Protecting IP from theft
» Antitrust guidelines for licensing IP

- Wholesale Trade * Protecting from Copyright infringement
' * Protecting unigue processes/techniques
-Used Cannabis companies as example

Accommodation & Food  Trademarks
* Protecting IP when entering foreign markets

~ Health Care  Worried that IP framework leads to less
availability to medicines
 Concerned that current IP framework will lead to
less innovation



General Population Engagement

Demographic

Engaged

Population

Total Canadian
Population

Percent of
Population

55-64

45-54

35-44

25-34

> 65

<25

44,800

43,100

43,400

48,700

50,800

91,700

4,910,755

5,038,035

4,543,505

4,615,385

5,935,630

10,108,415

Engaged

U

0.91%
0.86%
0.96%
1.06%
0.86%

0.91%




Conversations Centred around Incubation and Innovation Centres

SME

New Brunswick - Engagement
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2018 Budget Spurred Conversations about IP

Engagement
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Topic
Discovery

« SME’s primary concern is around IP
Infringements and theft

e SME’s and GP worried that current framework
may limit their IP rlghts | ’

« SME’s and GP confused by IP IaW what
specific rights they have and how to apply
these IP rrghts .
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Summary

 The industries that engage with IP the most are:
- Professional Scientific Serwces
- Retail Trade
- Wholesale Trade

« Engagement around IP generally mcreases m
older demographlcs -

. Conversatlons centred on IP take place |n
. mcubatlon and mnovatlon centres

-
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